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Fundraising 101










Rules for Fundraising from an online perspective:

1. Have a website!
a. It is inexpensive mass marketing allowing people to see who and what you are at any time of day requiring no effort on your part.

b. People expect all organizations to have a website; if you don’t, they won’t go any further to support you.

c. Your website has two audiences: those for whom you serve and those to whom you request support.  Don’t forget those supporters – they are going to the website more often than you think to see what you are doing.

d. List your Board members online – people like to see who works most closely with your organization.

2. Update your website as often as something changes.  Websites with old information are a kiss of death for your organization.

3. Draw your prospective and current donors to it.  ALL marketing material should have the website listed, including business cards, brochures, advertising, etc.

a. Your fundraising material MUST have the website on it so people can see more about you.  And make sure you state: Now Donate Online! Now Join Online!
4. Have your JOIN NOW! or DONATE NOW! button on the top of your Home page – and even at the top of ALL your pages.

5. Don’t let that prospective donor leave the site without giving to you.  Downloaded forms or “call to donate” will lose many of your prospects.  They may be at the site at a time when no one is there to answer the phone, and they forget during office hours.  Downloaded forms require additional effort by your prospect.

Example: one local organization (not represented here) is redoing their website and has refused to get online donations up and running in time for Homecoming.  The site says to call to make a donation – well, no one is in the office when most returning alums will be looking at the site, especially on the weekend.  Bad move and loss of dollars.

6. Make sure you know who your donors are.  Sounds silly, but one group is having a preview party but didn’t think to keep a list from whom they had received checks.  They have NO idea how many people are coming and who those people are.  And how will they ever know to whom to send invitations next time around?
a. make it easy on your organization.  Online event registration gets the donor/attendee to enter name and address information into a database so you don’t have to do it!  And then you have a quick report showing exactly who is coming as well as a total of the dollars raised.

Example: one client of 82North requires EVERY registrant for an event to enter online, even if they are sending a check.  Why?  This allows the organization to have a report of all attendees without having to enter the info.  PLUS, you get the correct spelling of names and the correct addresses.  If there is a mistake on a nametag, well…. that is the way they keyed it in.

7. Donor management is so essential for nonprofits, yet it has grown into a dependency on technology which few nonprofits understand and can manage.  And by management, I mean from a staffing standpoint and a financial standpoint.  These are very complicated and difficult decisions, with some of these donor software packages running between $50k to $300k!  Have an INVOLVED Board member who truly understands technology who can help.  Cost-effective solutions are out there.
